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The United Methodist Children’s Home
2016 Fam-Fest Celebration

Saturday, October 8, 2016
Six Flags Over Georgia

Signature Sponsor
Jackson Healthcare, LLC

Platinum Sponsors
White Family Foundation

Georgia Power Foundation, Inc.

Hailey Realty Company, Inc.

Gold Sponsors
Dentons US LLP

Dunwoody UMC

Peter E. Dannemiller

Main Site, LLC

Georgia Trend magazine

R.A. Dudley Nurseries, Inc.

Silver Sponsors
Capin Crouse LLP

Fidelity Bank

Kathy Redgate

Brooks, McGinnis & Company, LLC

UTG

Palliative Pharmacy  
Solutions Inc.

The Great Georgia Air Show

AGL Resources

Delta Community Credit Union

Bronze Sponsors
Smith & Howard, P.C.

Gannett Foundation

Wells Fargo Foundation

Cigna Health and Life  
Insurance Company

Parks and Crump Law Firm

Decatur Printing

Atlanta Capital

 United Methodist Connectional 
Federal Credit Union

T.H. Mize Electric Company

2016 SPONSOR LEVELS

Theresa Hunter and her children came to the United Methodist Children’s 
Home in the fall of 2014 after a series of events left them homeless. They 
live in one of 12 on-campus apartments provided to keep struggling 
families intact.

“As a mother, it’s heartbreaking to tell your children that we must go to a 
homeless shelter,” says Theresa.

At the United Methodist Children’s Home, they receive educational, 
financial, and emotional support to build the foundation to succeed on 
their own. With support from the Home, the family is thriving.

Theresa is furthering her own education and hopes to open a salon one 
day that helps educate families with foster children of different ethnicities 
about hair and skin care so the children look good and feel special.

Her oldest son is a freshman in college who wants to be a youth minister. 
Her 18-year-old daughter is a top regional high school volleyball player 
with a full scholarship to the University of South Carolina, who also gave 
the opening prayer at last year’s Fam-Fest. Her 9-year-old daughter has a 
passion for ballet and is taking lessons.

“Poverty stops here,” says Theresa. “I am fixing my credit, setting goals, 
and staying focused. When we leave The Children’s Home, the story we 
will have to tell will be amazing.”

The Family Housing Program provides housing and support to keep families 
intact, prevent homelessness, and help them thrive.

2015 Corporate Sponsors
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WHY BECOME A SPONSOR?
Our sponsors provide vital support to the 
success of The Children’s Home, allowing 
us to restore children and families from 
trauma through Jesus Christ. 

THE HUNTER FAMILY ENJOYS FAM-FEST



www.umchildrenshome.org | (404) 327-5836

SCHEDULE OF EVENTS:
Program and lunch
12:30 – 2:00 p.m.

Access to private pavilion area
12:00 – 4:00 p.m.

All-day access to the park
12 noon – 12 midnight

We restore children and families 
from trauma through Jesus Christ.
We invite your business to further its mission by 
becoming a partner for our special event, which brings 
awareness to the needs of foster care children and 
families at risk of homelessness in Georgia.

“We sponsor Fam-Fest because we feel it is a privilege to 
serve in this community and feel it’s a way for us to give 
back. It’s also a great opportunity for the children to get 
out and have a great time, not worry about their day-to-
day activities, but just get out and be children.”

— Murry Weaver, The Georgia Power Foundation, Inc

“It’s always a pleasure to emcee Fam-Fest. It’s one of my 
favorite events of the year. I just fell in love with the kids, 
their stories and beautiful smiles, the face painting, and 
the hot dogs. The important thing to remember is what 
The United Methodist Children’s Home is doing for the 
children in the community, and that’s why I’m so attached 
to their mission and happy to support Fam-Fest.”

— DeMarco Morgan, WXIA 11Alive

“These kids, they need days out like this; they need people 
to support them. They need events like this to bring 
them to a place where they need to be in their hearts, and 
I’m just happy to be a part of an organization that can 
support Fam-Fest.”

— Paul Rozeman, SITECH, Inc.

SPONSOR IMPACT The Children’s 
Home has more 

than 5,200 
social media 

followers.

Main Site, LLC.

Fam-FEST 2015!

Fam-Fest sponsors make possible a day of fellowship and fun for more 
than 500 people including the children and families served by the 
United Methodist Children’s Home, sponsors, and staff. 

More than 11,000 kids are in foster care in Georgia. The Children’s 
Home is expanding from serving 70 foster kids a day to 500 by 2020 
to help reduce our state’s crisis. 

Contact Monique Y. Taylor, Director of Corporate Relations, at 
mtaylor@umchildrenshome.org for 2016 Fam-Fest information. 
Visit www.umchildrenshome.org to view 2015 photos.

GRAND TOTAL Raised: $135,000

Thank you to all our sponsors!
2015 sIGNATURE, pLATINUM, AND gOLD sPONSORS

All proceeds from Fam-Fest support The Children’s Home efforts to restore children and families from trauma through Jesus Christ.

More than 
500 people 
attended  
Fam-Fest  

2015.

Your 
sponsorship 

reaches 50,000 
Georgia Trend 

subscribers.

2015Impacts

Together, we made a difference in the lives of children 
and families in need in our community.  

were placed into loving foster homes.

180 children 

were adopted from foster care.

    8 children 

4,082 individuals 36 families

invested time or money 
to support our programs. 

were approved to 
foster children. 

13 youth
earned a 

degree or certificate.  

 23 families

were lifted 
from homelessness.  

were provided to children, youth, and families in need.   
34,282 days of care

Will you join us in 2016? Learn more at www.umchildrenshome.org 

Thank you to Georgia Trend magazine for the  
Fam-Fest feature in their December 2015 issue.

MISSION:


